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WELCOME TO OUR BRAND

ThHE AIRBUS BRAND IS NOT JUST A LOGO, [T
S THE REASON WHY PEOPLE CHOOSE US.
TREPRESENTS OUR CULTURE, OUR PERSON-
ALITY, OUR SERVICES AND THE WAY THESE
ARE DELNVERED.




OUR BRAND IS IN YOUR HANDS

WE WANT OUR AUDIENCES TO RECOGNISE AND GET TO KNOW OUR
BRAND. THAT CAN ONLY HAPPEN IF OUR BRAND |5 ALWAYS EXACTLY
THE SAME, WHEREVERWE AREIN THEWORLD. OUR GOAL IS TO CREATE
A CONSISTENT, COMPELLING BRAND STORY THAT OUR AUDIENCES
CAN UNDERSTAND AND BELIEVE IN.

THESE PRINCIPLES

THE ON SCREEN PRINCIPLES ARE PART OF THE THE FOUNDATION OF
OURBRAND. THEYPROVIDE THE FRAMEWORKFORALL OUR COMMUNI-
CATIONS AND GIVE ORIENTATION.



1. Basic brand elements



Logo variants

Airbus Group <€

The Airbus Group logo is the core element of our
branding. It is important to respect its shape and

colours to avoid damage to the Airbus Group
AIRBUS
2D Blue
- G R O U P The logo is a registered trademark. Its use is re-
stricted to Airbus Group documents (print, digital
and audio-visual), signage, aircraft and merchan-

dising products.

Without exception, all other use requires authori-
sation from the Corporate Identity department.

The logo type and brand name that compose
AI R B U s the Airbus Group logo should never be altered or
White changed. Any exceptions require explicit authori-
G R O U P sation by the Corporate Identity department.

Colour variants

The Airbus Group logo is available in different
colour variants to fit on various backgrounds and
applications:

Blue (Airbus Blue): This logo is available in four
AI R B colour and Pantone 281C and should be used
Black on images.
G R O U P Black: For light images and backgrounds.

White: \When reversing out on dark back-

grounds.

AI R BUS 3D Blue: Should only be used if a high quality
3D Blue reproduction can be enabled. Internal desktop
E— G R O U P printouts should never use 3D logotypes.

To be used only on light technical backgrounds
and signs.

3D Silver: Should only be used if a high quality

‘ { —_ reproduction can be enabled. Internal desktop
i l l‘? B § printouts should never use 3D logotypes.
3D Silver A\ R To be used on dark images and backgrounds.

Basic brand elements



2D Blue
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Logo variants

Airbus <

The Airbus logo is the core element of our brand-
ing. It is important to respect its shape and col-
ours to avoid damage to the Airbus brand.

The logo is a registered trademark. Its use is
restricted to Airbus documents (print, digital and
audio-visual), signage, aircraft and merchandising
products.

Without exception, all other use requires authori-
sation from the Corporate Identity department.

The logotype and brand name that compose the
Airbus logo should never be altered or changed.
Any exceptions require explicit authorisation by
the Corporate Identity department.

Colour variants

The Airbus logo is available in different colour
variants to fit on various backgrounds and appli-
cations:

Blue (Airbus Blue): This logo is available in four
colour and Pantone 281C and should be used
on images.

Black: For light images and backgrounds.
White: \When reversing out on dark backgrounds.

3D Blue: Should only be used if a high quality

reproduction can be enabled. Internal desktop

printouts should never use 3D logotypes.

To be used only on light technical backgrounds
and signs.

3D Silver: Should only be used if a high quality
reproduction can be enabled. Internal desktop

printouts should never use 3D logotypes.
To be used on dark images and backgrounds.

#OT
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2D Blue

White

Black

3D Blue

3D Silver

AIRBUS

HELICOPTERS

HELICOPTERS

AIRBUS

HELICOPTERS

— AIRBUS

HELICOPTERS

&
& AIRBUS
—

& AIRBUS

Logo variants

Airbus Helicopters

Airbus Helicopters division’s logo is the core ele-
ment of our branding. It is important to respect its
shape and colours to avoid damage to the Airbus
Helicopters brand.

The logo is a registered trademark. Its use is
restricted to Airbus Helicopters documents (print,
digital and audio-visual), signage, aircraft and
merchandising products.

Without exception, all other use requires authori-
sation from the Corporate Identity department.

The symbol and brand name that compose the
Airbus Helicopters logo must never be separated.
Any exceptions require explicit authorisation by
the Corporate Identity department.

Colour variants
The Airbus Helicopters logo is available in differ-
ent colour variants to fit on various backgrounds
and applications:

Blue (Airbus Blue): This logo is available in four
colour and Pantone 281C and should be used
on images.

Black: For light images and backgrounds.

White: When reversing out on dark back-
grounds.

3D Blue: Should only be used if a high quality
reproduction can be enabled. Internal desktop
printouts should never use 3D logotypes.

To be used only on light technical backgrounds
and signs.

3D Silver: Should only be used if a high quality
reproduction can be enabled. Internal desktop
printouts should never use 3D logotypes.

To be used on dark images and backgrounds.

#OT
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2D Blue

White

Black

3D Blue

3D Silver

AIRBUS

DEFENCE & SPACE

AIRBUS

DEFENCE & SPACE

AIRBUS

DEFENCE & SPACE

AIRBUS

DEFENCE & SPACE

@ AIRBUS

Logo variants

Airbus Defence and Space

Airbus Defence and Space division’s logo is the
core element of our branding. It is important to
respect its shape and colours to avoid damage to
the Airbus Defence and Space brand.

The logo is a registered trademark. Its use is re-
stricted to Airbus Defence and Space documents
(print, digital and audio-visual), signage, aircraft
and merchandising products.

Without exception, all other use requires authori-
sation from the Corporate Identity department.

The symbol and brand name that compose the
Airbus Defence and Space logo shall never be
separated. Any exceptions require explicit author-
isation by the Corporate Identity department.

Colour variants

The Airbus Defence and Space logo is available
in different colour variants to fit on various back-
grounds and applications:

Blue: This logo is available in 4 colour and
Pantone 281C and should be used on images.

Black: For light images and backgrounds.

White: \When reversing out on dark back-
grounds.

3D Blue: Should only be used if a high quality
reproduction can be enabled. Internal desktop
printouts should never use 3D logotypes.

To be used only on light technical backgrounds
and signs.

3D Silver: Should only be used if a high quality
reproduction can be enabled. Internal desktop
printouts should never use 3D logotypes.

To be used on dark images and backgrounds.

#OT
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Main brand colours

Additional web colour

Colour palette

Airbus Group <

The colour palette developed for the Airbus
Group visual identity consists of 19 colours sorted
into three palettes. Using these colours helps

Main colour N . . .
Airbus Blue } Gradient # For typography only guarantee a coherent Airbus Group visual identity

across all tools. The palettes are:
1. Main brand colours
2. Highlight colours

o] 0/ C 100  C 8 C 65 C 40 C 11 Special R 51

M 0 M 8 |M 45 M 45 M 28 M 8  colour: G 51 3. Secondary colours

M 0|V 5| Y 10 VY 30 Y 20 Y 9  Silver B 51

K 0)K % kK 3 K 1B K 10 K 0 4333333 The main brand colours provide recognition and

R 255 | R 0 R 13 R 90 R 144 R 224 association with the Airbus Group brand.

G 255 | G 32 | G 8 G 111 G 153 G 224

B 255 B 91 /B 129 B 131 B 167 B 223
The highli i ivisi

o 4002050 205881 P 4909947 #0000t e highlight colours are derived from the dllvwsmn
colours and work as subtle touchpoints while

Pantone Pantone Pantone Pantone Pantone Pantone Pantone _vidi Al Aanli

White 281C 647 C 7544 C 429C 420 Silver C pro-viding the flexibility to work as h\ghhght
colours. There should be only one highlight colour

RAL RAL RAL RAL RAL RAL RAL per page

9003 5013 5009 5008 7046 9002 9006 '
The secondary colours can be used flexibly in
editorial situations like graphs, charts or diagrams.

Highlight colour palette Secondary colours

C 87 C 45 C 5 C 0 C 12 C 40 ¢ 15 C 12 C 0 C 5 C 0 C 20

M 12 M 95 M 100 M 70 M 0 M 0 M 0 M 15 M 20 M 10 M 10 M 5

Y 10 Y 0o Y 9 Y 95 Y 100 Y 100 M 0o v 0 v 5 Y 20 Y 40 v 15

K 2 K 0 K 0 K 0 K 0 K 0 K 5 K 0 K 0 K 0 K 0 K 0

R 0 R 154 R 227 R 243 R 233 R 166 R 201 R 219 R 251 R 204 R 255 R 203

G 1383 G 51 G 30 G 112 G 230 G 206 G 227 G 212 G 212 G 19 G 227 G 221

B 173 B 147 B 48 B 41 B 17 B 57 B 240 B 233 B 218 B 18 B 166 B 214

#0085ad  #9a3393 #631e30 #37029 #e9e611 #abce39 #09e3f0 #dbd4e9 #fbd4da #coodbe #ffe3a6 #cbddd6

Pantone Pantone Pantone Pantone Pantone Pantone

7704 C 248 C 1795 C 152C 396 C 375C

#O1

Basic brand elements
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Colour palette

Airbus €

Primary colours Additional web colour

For typography only The colour palette developed for the Airbus
visual identity consists of 26 colours sorted into
four colour palettes. Using these colours helps

guarantee a coherent and flexible Airbus visual

C 0 C 50 C ¢ o] 42 C C 1oo C 100 C 0 ; :

M 0 M 0 M 1 M M 7 M M M 85 M 0 identity across all tools.

M 0 Y 12 Y 8 VY 1o Y 8 Y 9 Y 12 Y 5 Y 0 B 51

K 0 K 0 K 8 K 22 K 8 K 13 K 59 K 36 K 100 pr—

R 255 R 116 R 72 R 0 R 141 R 66 R 0 R 0 R 0 The pa\ettes are.

G 255 G 210 G 169 G 133 G 18 G 152 G 86 G 32 G 0 1. Primary colours

B 255 B 231 B 197 B 173 B 202 B 181 B 112 B 91 B ] 2. Highlight colours

#fffff #74d2e7  #48a9c5  #0085ad  #8db9ca  #4298b5  #005670  #00205b  #000000 3. Secondary colours

Pantone Pantone Pantone Pantone Pantone Pantone Pantone Pantone Pantone .

White 2197 C 7702 C 7704 C 550 C 7459 C 7708 C 281C Black C The main colours of each set are complemented

RAL by secondary colours. The secondary colours

9003 of each set provide different shades for editorial
usage and one highlight colour for colour
accents. There should be only one colour
palette per page.

Highlight colours
Alternatively, the main brand colours of
Airbus Group can also be used as the
dominating colour palette. Avoid pairing
colours of Airbus Group with divisions” main or

g% %S N el el el e 10C 10 secondary colours in order to produce a clear

Y 93 Y 100 Y 100 Y 100 Y 79 VY 4 v 0o Y oY 20 and uncluttered design.

K 0 K 0 K 0 K 0 K 0 K 0 K 0 K 0 K 0

R 0 R 1382 R 239 R 254 R 228 R 218 R 165 R 0 R 0

G 159 G 189 G 223 G 80 G 0 G 24 G 24 G 119 G 142

B 77 B 0o B 0 B 0 B 43 B 132 B 144 B 200 B 170

#009f4d #84bd00  #efdf00 #e5000  #e4002b  #da1884  #a51890  #0077c8  #008eaa

7482C 376 C 3955 C Orange 185C 219C 248C 3005 C 3135C

021C

Secondary colours

C 57 C 35 C 45 C 16 C 6 C 12 C 14 C 20

M 8 M 3 M 16 M 6 M 7 M 8 M 19 M 14

Y 9 Y 8 Y 9 Y 1V 10 Y 9 v 21 v 12

K 21 K 7 K 24 K 2 K 1 K 23 K 39 K 40

R 107 R 163 R 122 R 206 R 203 R 187 R 165 R 151

G 164 G 199 G 153 G 217 G 19 G 188 G 156 G 153

B 18 B 210 B 172 B 229 B 18 B 18 B 148 B 155

#6badb8  #adc7d2  #7a9%ac  #cedde5  #cbcdbc  #bbbcbc  #a50c94  #97999b #O /I

Pantone Pantone Pantone Pantone Pantone Pantone Pantone Pantone

549 C 551 C 5425C 650 C Warm Cool Warm Cool

Gray2C Gray4C Gray6C Gray7C Basic brand elements



Colour palette

Airbus Helicopters <

Airbus Group colours Additional web colour
Main colour i
e colour ( Gradiont S e Thg colour palettedeve\loped er the Airbus
Or typograpny only Helicopters visual identity consists of 22 colours
sorted into four colour palettes. Using these
colours helps guarantee a coherent and flexible
Airbus Helicopters visual identity across all tools.
C 0/ C 100  C 85 C 65 C 40 C 11 Special R 51 .
M 0|M 8 |M 45 M 45 M 28 M 8 colour: G 51 The palettes are:
Y 0|V 5 Y 10 Y 30 Y 20 Y 9  Silver B 51
K 0 K % K 3 K 18 K 10 K 0 r— 1. Primary colours (Airbus Group colours)
R 255 R 0 R 13 R 90 R 144 R 224 2. Four secondary colour palettes
G 255 |G 32 | G 8 G 111 G 153 G 224
B 255 | B 91 |B 120 B 13 B 167 B 223 .
The main colours of each set are complemented
#fffff #00205b #0d5881 #526f83 #9099a7 #e0e0df
by secondary colours. The secondary colours
Pantone Pantone Pantone Pantone Pantone Pantone Pantone f n set provi ifferent sh for editorial
White 281C 647 C 7544 C 429C 420 Silver C oreach set pro Qe d erent shades for editoria
usage and one highlight colour for colour
RAL RAL RAL RAL RAL RAL RAL
9003 5013 5009 5008 2046 9002 9006 accents. There should be only one colour
palette per page.
Alternatively, the main brand colours of
Military Civil Airbus Group can also be used as the
Main colour &————— Secondary colour palete ——mM ———————> Main colour & Secondarycolour palette —— dominating colour palette. Avoid pairing
colours of Airbus Group with divisions” main or
secondary colours in order to produce a clear
and uncluttered design.
C 10 ¢] 9 | C 80 C 40 C 15 C 0 C 10
M 5 M 10 | M 55 M 10 M 0 M 70 M 25
Y 50 Y 5 Y 0o v 0o Y 0o Y 95 Y 5
K 5 K 0 K 0 K 0 K 5 K 0 K 0
R 220 R 0 R 61 R 146 R 201 R 243 R 224
144 143 221 12 G 214 G 165 |G 118 G 197 G 227 G 12 G 19
82 116 214 4 B 143 B 218 |B 184 B 245 B 240 B 41 B 21
#799052 #3f6c5a #808f74 #cbddd6é #137029 #dod6sf #00a5da #3d71b8 #92¢5f5 #09e3f0 #37029 #e0c2d3
Pantone Pantone
5767 C 639 C
Service VIP
Main colour &—————— Secondary colour palete —M8M8@ Main colour &—— Secondary colour palette ———
C 0 C 0 C 0 C 10 C 87 C 30 C ol C 30 C 5 C 0
M 20 | M 2 M 10 M 0 M 12 M 10 M 0 M 0 M 100 M 10
M 100 | Y 70 Y 40 Y 0 v 10 Y 10 Y 0| Y 0 v 9 Y 40
K 0 K 0 K 0 K 70 K 2 K 0 K 95 | K 50 K 0 K 0
R 255 | R 255 R 255 R 9% R 0 R 176 R 51| R 100 R 227 R 255
G 203 | G 202 G 227 G 106 G 133 G 204 G 49 G 133 G 30 G 227
B 5 B 102 B 166 B 112 B 173 B 217 B 5 B 150 B 48 B 166 #O /I
#ffcb05 #ffcab6 #ffe3a6 #606a70 #0085ad #b0ccd9 #333132 #648596 #631e30 #ffe3a6
Pantone Pantone Pantone Pantone Pantone B b d I I I l
107C 447C 10262 C 1795 C 7401C asic brana eie ents
Metallic

12



Airbus Group colours

Additional web colour

Colour palette

Airbus Defence and Space <

Main colour The colour palette developed for the Airbus
Airbus Blue K————— Gradient H / : r (
For typography only Defence and Space visual identity consists of
16 colours sorted into two colour palettes. Using
these colours helps guarantee a coherent and
flexible Airbus Defence and Space visual identity
c o | C 100 c 11 Specil R 51 across all tools. The palettes are:
M 0| M 85 M 8 colour: G 51
M oY 5 Y 9  Silver B 51 . ‘
K 0 K 36 K 0 S 1. Primary colours (Airbus Group colours)
= o #333333 2. Highlight colours
R 255 R 224
G 255 G 32 G 224 3. Secondary colours
B 255 B 91 B 223
HHFFFF #00205b #e0e0df The main colours of each set are complemented
Pantone Pantone Pantone Pantone by secondary colours. The secondary colours
White 281C 420 Silver C of each set provide different shades for editorial
RAL RAL RAL RAL usage and one highlight colour for colour
9003 5013 9002 9006 accents. There should be only one colour
palette per page.
Alternatively, the main brand colours of
Highlight colours Airbus Group can also be used as the
dominating colour palette. Avoid pairing
colours of Airbus Group with divisions’ main or
secondary colours in order to produce a clear
and uncluttered design.
C 0 C 40 C 12
M 70 M 0 M 0
Y 95 Y 100 Y 100
K 0 K 0 K 0
R 243 R 166 R 233
G 112 G 206 G 230
B 41 B 57 B 17
#37029 #a6ce39 #e9e611
Pantone Pantone Pantone
152C 375C 396 C
Secondary colours
¢] 50 C 35 C 10 C 80 C 60 C 50 C 20 C 50 C 20 C 0o C 20 C 15
M 80 M 90 M 80 M 20 M 10 M 0 M 30 M 35 M 5 M 0 M 5 M 0
Y 0 Y 85 Y 80 Y 75 Y 95 Y 50 Y 100 Y 75 Y 5 Y 50 VY 15 VY 0
K 3 K 30 K 10 K 20 K 0 K 10 K 10 K 5 K 0 K 0 K 0 K 5
R 108 R 13 R 200 R 0 R 118 R 129 R 190 R 13 R 208 R 246 R 203 R 201
G 59 G 46 G 8 G 127 G 176 G 130 G 157 G 141 G 217 G 234 G 221 G 227
B 122 B 43 B 60 B 9 B 73 B 119 B 38 B 92 B 151 B 146 B 214 B 240 #O/I
#6c3b7a  #832e2b  #08513c  #007f5a #760049  #818277 #be9d26 #888d5¢c #d0d997  #f6ea92 #cbddde  #c9e3f0

Basic brand elements
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Helvetica Neue LT

Airbus Group

45 Light

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ
0123456789 »%&(),-./:;7?

Arial

Airbus Group

Arial Bold

abcdefghijkimnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789 !»%8&’(),-./:;?

Arial family

Airbus Group

55 Roman

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 »%&(),-./:;?

Airbus Group

Arial Regular

abcdefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789 1»%&’(),-./:;?

Arial

Arial Italic
Arial Bold
Arial Bold
Arial Black

Typography
Helvetica Neue LT <

Airbus Group

75 Bold

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ
0123456789 »%&’(),-./5;?

The typeface’s roundness and stability reflects
Airbus’ modern, high-tech character. The form of
the letters gives our company an aerial, structured
feel. Its diverse range of weights makes ranking
information clear and straightforward.

For on screen usage a smaller selection of font

weights is recommended: Light, Roman and
Bold.

When Helvetica Neue is not available or suitable,
Avrial is authorised as a substitute typeface in
certain digital media.

Arial should only be used online and in desktop

applications such as Microsoft Word and Pow-
erPoint.

#O1

Basic brand elements
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Icons

Functionality and consistency <

the most common needs. If you need specific
icons, please address a request to Corporate

A dedicated icon set for the visual identity covers
Design.

QOutline

Colour

SIMCIOICRGIGIOIGIONC
SAMBIGISIIIMIOIGNONS
DINOICEHOICIOIONOIO)
YOODED®O®®E
OXEWEDEE ©e®E
SIVICISICICISIOICICEE)
SISICICIOICIENSICICIONC)
QUX@E®®EH W= WO

20000 PDOOBOO®
SO0COOODOOOC
P00 O00OO600G0
Q009009006000
000 POPO0CSOO
COOOO0BHOO0O®
Q0000 CRBLODO
Q00O DIOCOOO

#0O1
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Label system

Airbus Group <

The label system is created from the Airbus
Group logo, a separating line and the name.

The separating line extends from the top to the
bottom of the logo and is the width of the stems
in the font. The text is set in Helvetica Neue LT 35
Thin. Both line and text should be reproduced in
the same highlight colour.

—xample

AIRBUS | ThinkBank

#O1

Basic brand elements
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2. Web design



Overview

Airbus Group <

The Airbus Group website represents the whole
Group in one unifying voice, smartly connecting
with its Divisions, and reaching all audiences with
direct and relevant content.

[t employs a touch-friendly flat design, and is fully
responsive across devices. The site communicates
with clear relevant targeted content and function-
ality.

AIRBUS

We make Iitlfly

o — —

Te future of e-aircraft

GROUP & VISION  INNOVATION & BWESTORS & WEWS & MEDI, PEOPLES
ENVIRONMENT 3

Famborough R i

Investors &
Sh.::re‘ngu_qg_ﬁ

”

#0O2
Web Design
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Homepage

Airbus Group

The homepage consists of a top brand area,
where the spirit and culture of the company is por-
trayed in rich editorial stories.

We make it ly

The center area of the homepage employs a flex-
" ible grid system of teasers which feature news,
We make it fly financial figures, jobs, editorial stories, rich media

and social media.

The footer area provides direct access to main
parts of the website.

GROUP & VISION  INNOVATION & INVESTORS & NEWS & MEDIA PEOPLE & Bl
ENVIRONMENT SHAREHOLDERS CAREERS Explore great
Airbus Group storie:

26 June 2014 Share price
Airbus HC-144A Ocean

Share price Annual General - Did you know? Did you know? Our global presence ' Eco-efficient
Meeting 2014 Abtoss Gronefs 3 manufacturing

i €93 144,061

47.56 € el . it enpLoves

. esic Goupis o
O s1% i i

LEARN HOW WE DO T

 Work with us and and kick-start your career! Airbus Group

INVESTORS & NEWS ENEDIA PEOPLESCAREERS  INNOVATION &
SHAREHOLDERS ENVIRONMENT

Factory of the future
nctional areas @ all countries  © New ways of i Jacturing

B 710 ceat s

VIEW STORY

Setting the course Sustainable Did you know? R Eco-efficient o __
H 5 h ollow us on P ® a our D)
mobility 144,061 e manufacturing o =
A 2 ’ .
EMPLOYEES ’ scal : gram
AIRBIUS EFENGE AND SPAGE

AIRBUS HELICOPTERS

OUR STRATEGY & MISSION Z ¥ . 1 LEARN HOW WE 0O T

#0O2
Web Design
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Category landing page
Airbus Group

The category landing pages of the site gives an
overview of the contents and functionalities availa-
ble in this category.

Different sized teasers and placement provide
RIS ATty IRvastors & mforrnanota hierarchy to help steer and ease the
user's path.

PUBLICATIONS KEY FIGURES & DEBT Sh arehOIders

PRIVATE SHAREHOLDERS FINANCIAL NEWS &
EVENTS

CONTACT

Annual General A Share Price

Meeting 2014 47 97 €
O -

7 o, o o g
Sl s, et / Airbus Group
READ MORE s A B Paris NL0O000235190

What the Group achieved in 2013 ©®
Checkthe @ Detailed
performance of your S Information for:
shares! e

Global Investor Q1 Earnings 2014
Forum
Private Shareholder St
Total Group Ai Annual Report fakamborough sTITUTOMAL
revenue s 2018 L SHREHOLDERS

52M8-POF

oo [ srescen ] | e

Did you know? Aero-Notes Airbus Group \
Pt mosine s pEes Newsletter Investors iOS app Roup & ison mesTonsa news aepia PEOPLEACAREERS  INNOVATIONS
€2,661 €1,465 €1.85 €59.3 \ ; SHAREHOLDERS

BILLION

[+] [+ Dok [+]

Contact us 2 Global Investor Q1 Earnings 2014 _
Forum Followuson  (f

Auneus

ARBUS DEFENCE AND SPACE

ARBIUS ELICOPTERS

READ MORE.

#0O2
Web Design
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Factory of the future

‘The automation of assembly lines.

AIRBUS

GROUP

# SHARE THIS PAGE

Factory of the future

oday's aerospace factory floor is nothing like the
T hectic, noisy production facilty of the past. The latest
techniques, designs and equipment mean modem
manufacturingis efficient, organised and structured. And
what of tomorrow? Exploring a new aircrat in virtual reality

and using advanced digital tecanologies on the shop floor;
production lines where computer-sited personnel and
robots work side by side; 3D printers producing prototypes
and series components — Airbus Group is making huge
nroads in this area, tuming this speculation into reality.

is one of
hange in the factory of the future.
rogressive introduction of robots to

perform repetitive tasks, freeing up employees to assume

Sinafions cansisinn.s rrostocplillonmaradaie. Rath. fid o

alongside their human colleagues.

Redefining 'teammates’

Airbus has identified seven lines of work to optimise its
industrial system by 2020. One key area s the increased
use of automated techniques, which are already saving time
in the traditional processes for identifying and di g
faults, issues or defects on the aircraft production line. And
Airbus is going one step further, incrementally releasing
robotic applcations every year or so from 2015 onwards.
These include lightweight robots and small machining
systems designed to handle specific tasks.

From 2015 onwards
Airbus will be releasing robotic applications every year or so

lightweight robots with a single
orautonomously moving around inside the
aircraft to streamline installation of brackets in the fuselag
expiins Bemard Duprieu from Airbus Research &
Technology. Soon, Airbus plans to install coliaborative units
with a higher degree of freedom, solving more complex
applications in hard-to-access areas and for use at
assembly stations with no change in infrastructure.

11

Robots will not replace human workers. We're looking at
automation systems for high-volume repetitive activities

W 10 added value. Most processes
Jooople

1s for

As part of its future vision, Airbus s also looking at boosting
workers' abilties, hejping them to lft heavy loads or work in
soft frame, based on the Steadicam hamess used by
cameramen, and can help the wearer manipulate certain

ments by improving the ergonomic conditions.

Aitbus Helicopters has already deployed a first-generation
mechanical exoskeleton at the Marignane plant and is
investigating the application of more sophisticated
electronic exoskeletons.

Painting and testing fuselages

The introduction of robots at Airbus Helicopters is being
accelerated by technological improvements. New units will
be programmed to move independently throughout the
workshop without disrupting or potentially harming their
human co-workers.

The Division's Aeronautical Factory of the Future research
programme is studying the appiication of collaborative
robots to perform waterproofing tests on fuselages, doors
and windows - a meticulous process that is taxing on the
human body. The robot would track the entire perimeter of
the part, centimetre by centimetre, recording and listening
for noise that would indicate a leak or hole in the airframe.
Another area being explored for greater automation is in the
manufacture of helicopter blades’ skin. The skin requires the
highest levels of precision, and the Division is testing a
robot prototype to perform this task.

Another area in which Airbus Helicopters plans to use
robots is to paint complex decorations and markings on
bters, and to apply coatings on primery parts like the
rotor hub. "With robots, we will optimise the finishing
pinting workfiow - from green surface preparation to
curing the final topcoat ~ with low energy consumption.
This will help us to optimise weight and cycle savings," says
Georges-Eric Moufie, leading the Aeronautical Factory of the
Future project at Airbus Helicopters

111

Manufacturing represents a big potential market for
robotics, especially in large-scale industries such as aircraft
manufacturing

Article page
Airbus Group

The article pages of the site provide a variety of
content features such as large visuals, image
galleries, videos, quotes, figures highlights, tables,
social sharing functions. Premium use of typogra-
phy enhances aesthetic as well as readability of
the article.
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Tablet homepage
Airbus Group <

On smaller tablet devices the whole site is reduced
AIRBUS responsively to a three column grid system, while
GROUP Work with us and

The future of e-aircraft and Kick-start y g maintaining all contents and usability, as well as
C sin i your career! L . .
; the original aesthetic of the site.

AIRBUS

all functional a®

The future of e-aircraft

FIND A GREAT JOB

Setting the course Sustainable
" 3 mobility

GROUP & VISION  INNOVATION & INVESTORS & NEWS & MEDIR PEOPLES
BN ‘SHAREHOLDERS

READ MORE

26 June 2014 Share price
Aitbus HC-144A Ocean Annual General Did you know?

Sentry Aicratt fleet Meeting 2014
surpasses 50,000 flight 47.70 € p I €59.3
hours with US Coast . : BILLION
Guard o

was Aibus Group's

- 2013 revenue, an
L Airbus Group
— ; PRESS RELEASE Paris NLOG00235190

increase of 5%

was the Group's active.
headcount in
Annual General Did you know? December 2013

Meeting 2014 €503
BILLION
was Aitous Group's
2013 revenue, an
increase of 5%

LEARN HOW WE DO IT

GROUP &VISION INVESTORS & SHAREHOLDERS NEWS & MEDIA

formation Press release

Factory of the fut
N ways of§ma
wiw sToRY

Follow us on Visit our Divisions

Did you know? Our global Eco-efficient
presence manufacturing
144,061 " -

EMPLOYEES

was the Group's active
headcountin
December 2013

AIRBUS

Minimising

'AIRBUS DEFENCE AND SPACE

AIRBUS HELICOPTERS.

'WHERE WE OPERATE LEARN HOW WE DO IT
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Work with us and
and Kick-start your
career!

alfunctional areas ©

By

manufaciuring |

LAl

Did you know?

144,061

Follow us on

AIRBUS

GROUP

Factory of the future
New ways of
manufacturing

Did you know?

144,061

EMPLOYEES

Setting the course

OUR STRATEGY & MISSION

Airbus Group - We
make it fly

(]

Share price

47.65

Did you know?

144,061

EMPLOYEES

was the Group's active
headcount in December
2013

GROUP & VISION INVESTORS &
‘SHAREHOLDERS

NEWS & MEDIA PEOPLE &
CAREERS

Work with us and
and kick-start your
career!

all functional areas ®

GROUP & VISION INVESTORS &
SHAREHOLDERS

NEWS & MEDIA PEOPLE &
CAREERS

INNOVATION &
ENVIRONMENT

Follow us on

Like us on Facebook

Did you know?

€59.3

BILLION

was Airbus Group's 2013
revenue, an increase of 5%

(g’) Google +
gram
Youtube
Linkedin

(fr) Flickr

Visit our Divisions
AIRBUS
AIRBUS DEFENCE AND SPACE

AIRBUS HELICOPTERS

© Airbus Group 2014
rint Contact

Smart phone
Airbus Group <

f

On smart phone devices the whole site is reduced
to a one column grid system while maintaining all
contents and usability of the site.

Specific considerations such as file size heavy
contents are automatically reduced or taken away
for mobile versions of the site.

Interface elements are kept at a large size to be
touch-friendly and easy legibility.
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‘Work with us and and Kick-start your career!

alfunctional areas © all countries  ©

Setting the course

Annual General
Meeting 2014

wew stony

Did you know?

144,061

Follow us or

Our global presence

sioup. One vision,

We make it fly

Sustainable
mobilty

Annuai General Did you know?
Meating 2014
€59.3
Did you know? BiLLON

€59.3

BILLION

o

i/

Did you know?

144,061

Did you know? Our giobal ,
manufacturing

ENPLOYEES
Eco-officient

STORS A SAREROLDGRS

Follow us on

ARBUSDEFACE ANOSPACE

Smartphone

Responsive design overview

Airbus Group <

Using the flexible grid system, the fully responsive
website automatically reduces elements such as
images and text sizes to fit the grid variations.

This allows site editors to easily only maintain one
content set which fits to multiple devices and

channels.
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AIRBUS

We make it fl

sioup. One vision,

‘Work with us and and kick-start your career!

allfunctional areas ©  all counties @

Setting the course Sustainable
mobilty

Annual General Did you know?
Meeting 2014
€59.3

BILLION

e

wew stony

Did you know?

144,061

Followus o (f s

Rollover teaser

Airbus Group <

User interaction response is an important factor of
the usability of the site. Clear rollover states and
other action responses give the user a sense of
clear control of the website.

Annual General
Meeting 2014

One brand: In March 2014
Airbus Group's shareholders
approved its name change
from EADS to Airbus Group
with a vast majority.
Annual General
Meeting 2014

READ MORE

with a vast majority

( READ MORE ))

Factory of the future
New ways of actuﬂmg

Factory of the future

VIEW STORY

VIEW STORY
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AIRBUS

GROUP

Farnborough
International Airshow 2014

1010

GROUP & VISION  INNOVATION & INVESTORS & NEWS & MEDIA PEOPLE &
ENVIRONMENT SHAREHOLDERS CAREERS

26 June 2014

Airbus HC-144A Ocean
Sentry Aircraft fleet
surpasses 50,000 flight

hative with 11Q NAanct

Explore great @
Airbus Group stories

Share price

47.96 €

GROUP & VISION

INNOVATION & ENVIRONMENT
INVESTORS & SHAREHOLDERS
NEWS & MEDIA

PEOPLE & CAREERS

Explore great
Airbus Group stories

Menu flyout

Airbus Group <

The fly out navigation system reduces visual clutter
when closed, and gives the site clear multiple level
navigation paths when open.

The top navigation and brand bar stays consist-
ently on the top of the page when scrolling down

so that the brand and navigation tools are con-
stantly available.
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Our revenue in 2011
€ 113.0 bilior

We make it innovative

Robotics
@ and in the

Interactive feature stories

Airbus Group

We make it innovative

Innovation is our life blood.

‘OUR INVESTMENT IN R&D INCREASED THROUGH 'WE OWN MORE THAN
N

Building Ecureil and EC725 models, Engineering
S ARBUS e o oo 684

HELICOPTERS Center, Fligt ics components,
Maintenance center i ide modemisation of it and
Training Center Employees

— e O 0 —0—0—0—0—O0

Rich interactive stories are specifically concepted
based on unique topics, and developed to give
a user a whole different experience from the reg-
ular website. The experience is immersive and
entertaining, employing a variety of mix mediums.
These stories are never built on a template, each
one being an unique experience.
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Homepage

Airbus Helicopters <

AirbusHelicopters.com utilises the same site tem-
ST @ AIRBUS plates as AirbusGroup.com, but with a unique

L e CSS front end style to project the Airbus Helicop-
ters brand. The content editorial process and tar-
gets are also unique to Airbus Helicopters.

Some teaser modules such as the Stock Price,
and Job Search are shared between both sites,
with the Job Search content pre-filtered to Airbus
Helicopters criteria.

ABOUT US. PRODUCTS CAREERS

Saftey is our top Transporting rescue 1.233 open jobs
priority teams worldwide b

T — e kY

Faury puts specia focus on the 4 §

safety of our products, processes y

and senvioes,

FIND A GREAT J0B

Airbus helicopters.

Tiger serves 4 Armies
since 2005

ABOUT US
NISSIONS & PRODUCTS

Airbus Group stories
Share Price 14 Aprl 2014

Helicopter full flight i
55 l04 € simula‘:nr ’ H °w we b u I Id ABOUT US PRODUCTS MISSIONS CAREERS
PP —— the EC1 85' [ J - ) ‘

inaugurated Japan's st ful fight
simulator (FFS) for helicopters,
with this high-fdeity training

Systom now reacy for service m—, 3
Airbus Group : v . ¥ y

EC 135 Hermes Airbus
Helicopters i

Thi arcratie a roven ight twin S Airbus G

e and its Divisions

advancerner 7

unparaleled ol ] = . S ARBUS

effcien

AIRBUS GROUP

AIRBUS DEFENCE AND SPACE

READ MORE
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Product page

Airbus Helicopters

The product pages showcase the variety of plat-
= AIRBUS Q= forms from Airbus Helicopters, using a colour cod-

%% Superpuma

‘.

ed system to sub-categorise civil, defense, ser-
vice, and VIP product sectors.

 SHARE THIS PAGE HOWE > PRODUCTS

Large imagery, videos, galleries, and detail spec-
ffications provide comprehensive coverage of the
product and capabilities.

Technology

Standard Baseiine

Civil Range
Military Range

Floxiblo by design the AS322 G banafits from:

The Superpuma

Technology

R .1 - #(O)?
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Q =

HOME > STORIES > WNOVATION

- . SR Tiger

-

bus Hecopters' workhorse Super Puma family 4 autopiot nd sssocisted sutomatic ight control system
B ettt oSt i e e
pasfoad ift performance,and damonsiratd sbify to operat n the heicopter which provides fight envelops protection, unrivaled
most austero onronmonts. Foaturos oftho AS332 Gloindudo o prucision, and stabiy i ven tho hrshost oporating conditions.

Floxiblo by design the AS322 G banafits from:

The ASI32 G is talored for a full
rango of missions,including:

Discover

Engine & Performance.

=N 278 km/h

Technology

Standard Baseiine

Standard Baseiine

Product page

Airbus Helicopters

The product pages showcase the variety of plat-
forms from Airbus Helicopters, using a colour cod-
ed system to sub-categorise civil, defense, ser-
vice, and VIP product sectors.

Large imagery, videos, galleries, and detail spec-
ffications provide comprehensive coverage of the
product and capabilities.
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Article page

Airbus Helicopters <

- Storytelling is a very important part of the site,
— article pages with a full range of content types

Sports Sponsorship

are used to provide informative and entertaining
stories to the products, people, and missions.

Rugby

‘o spit, commément lyaty,detemination and atast
vehusa which unito Arbus Group and Car

AIRBUS Q =

GROUP!

4 SHARE THS PAGE HOME > GROUPAVISON > SPONSORSHP.

STADE ToULOUSAN ”

Sports Sponsorship f— .

A=

See all info of 2013 ©
Introduction

1ougn nteractive Xt sepecialy desgned fo young Vtors. Al Diions of he

Skydiving

LOREM 1PSUM DOLLOREMETSAMI >

How we build Envisioning
the EC135 the Future

O T easl

ewstoRy b VIEW STORY - S

[r—— »
Ansomvonsmows
Sailing

Follow us on Visit the Alrbt
and its Di

ARBUS GROUP

ARBUS

ARBUS DEFENCE AND SPACE

TeAw wvETUS ”
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Intranet

m John Lancaster~  Language: EN~ Help Logout Search

Airbus Group <

AIRBUS

GROUP

myHR
Home News & Features - r rnanc y UserHQ ~

\Welcome John Lancester Findtopichyletter AIBICIDIEIFIGIHIIIJIKILIMINIOIPIQIRISITIUIVIWIXIYI|Z

Ad widgets by dragging them onto your homspage below.

VIDEQ + [l TOP RATED PAG +
INTERNAL NEWS i EEE +
EXTERNAL VIEW + [l COMMENTS +
DOCUMENTS + [l MY LOCATION +
WERTHER i —
Lorem ipsum dolor sit amet
\irbus group' cutting-edge technologies and scientific excellence contribute to global progress: H
=in (g=) eadquater Ottobrunn
the Group places a strategic importance on innovation to meet society’s needs. & GET HELP 3 >
WORK SPACE VIDEQS View all » < [ ] INTERNAL NEWS aE - [ x|
AU | ALL (CATEGORY) || ALL (A-2) pulicielneh aaljbily
28052012
Videoconferencing L i dolor sit amet, con r adipiscing elit ipsum
dolar sit amet, consectetur adipiscing elit consec adipiscing ...
eRoom Read mare >
Organisation
? EADS Momentum EADS Momentum Articie name biah blah biah
Personal Information Lorem jpsum dolor sit amet,  Lorem fpsumn dolor sit amet. 28.05.2012
Jobs & Mobility L o dolor alt armed, dipiscing elitipsum
Compstence Management dolar sit amet, consectstur adipiscing elit consec adipiscing ..
oe 9 i Y. Read mare >

My HQ Information
Company Cars.
eRecruiting

DOCUMENTS & PAGES

DOCUMENTS zitel 3

Document 1
Document 2
Document 3
Document 4
Document §
Document &
Document 7
Document &
Document 9

WEATHER
Your favourite cities
Amsterdam

Madrid

Wunich

Paris

Toulouse

London

Washington, DG

[ | x| CAMPAIGNS

oE

Campaign name here

28.05.2012
av X Lorem ipsum door sit amet,
consectetur adipiscing efit..
= ] Read more >
av ox _
Campaign name here
T 28.05.2012
- v ox Lorem ipsum dolor sit amet,
a v % consecletur adipiscing elit...
Read more >
a v x
a v X Campaign name here
28.05.2012
T Lorem ipsum dolor it amet,
HE- @B OPNONPOLL Ll |
Whent is What do you think of our new site?
1448 2 15T Looks great!
1448 F 30C e
144 B 20C
= | prefer the old site
1448
1448 % e @ What new site?
1348 L5 19
™ m Skip to results
a8 BF 21C

Articie name biah blah biah

28052012

L dolor sit amet, lipiscil ipsum
LOCAL NEWS [ | g |

Article name

Toulouse, 28.05.2012

Lorem ipsum dolor sit amst, consectetur adipiscing siit ipsum
dolor sil amet, consectetur adipiscing elit consec adipiscing ..
Read more >

Articie name blah blah biah

Toulouse, 28,05.2012

Lorem ipsum dolor sit amet, consectetur adipiscing elitipsum
dolor sit amet, consectetur adipiscing elit consec adipiscing ...
Read more >

Arlicle name biah blah blah
Ottobrunn, 28.05.2012
Lorem insum dolor sit amet. consectetur adiciscina elit iosum

FORUMS OE<-0nA

Discussion topic link..

‘ Lorem ipsum dolor sit amet, consectetur adipiscing
et ipsum dolor sit amet, consecletur piscing elit ip
dolor sit amet, con...

Smin.ago View/ Reply

Discussion topic link...

” Lorem ipsum dolor sit amet, consectetur adipiscing
elit ipsum dolor sit amet, consecletur piscing elit ip
dolor sit amet, con...
Smin.ago View/ Reply

Discussion topic link...
Lorem ipsum dolor sit amet, consectetur adipiscing
&it ipsum dolor sit amet, consectetur piscing it ip
dolor sit amet, con...

_44
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AIRBUS mMyNEeWs Airtus Group Corporate Interal Commurications

GROUP No.1-31.1013

Top Agenda title

Lorem ipsum dolor sit amet,
‘consectetur adipiscing el Quisque
scelerisque molls. Lorem ipsum dolor
it amet, consectetur adipiscing el
Lorsm ipsum dolor sit ame,
consectetur adipiscing el

EHO title: EHO title EHO title

Lorem ipsum dolor sit amet, Lorem ipsum dolor sitamet, Lorem ipsum dolor sitamet,
‘consectetur adipiscing el Quisque consectetur adipiscing eii. Quisque consecietur adipiscing eit. Quisque
scelerisque molls. scalerisque molls. scelerisque molis.

oy

In Focus title In Focus title
Lorem ipsum dolor sit amet,  Lorem ipsum dojor sitamel,
consectelur adipiscingelit  consectetur acipiscing eit

Quisque scelerisque molls.  Quisque sealerisque molks.
Read more ad more

LOCAL NEWS

Internal news fitle
Toulouse 07.10.13

Loremipsum olor sit amet, consectetur adipiscing elt.
Quisque sceferisaue molls.
Read more

Internal news title:
Toulouse 07.10.13
Loremipsus sit amet, consectetur adipiscing ol

Quisqus scalarisqus molls.
Read more

Internal news fitle

Ottobrunn 07.10.13

Loremipsum golor sit amet, consectelur adipiscing elt.
Quisque sceferisque molls.

Read more

GALLERY

INTERNAL NEWS

Internal news title:

07.10.13

Loremipsur it amet, consectetur adipiscing eli

Quisqus scalarisque molls.
Read more

Internal news fitle
071013

Loremipsum dojor st amet,
Quisque soeferisque molls.
Read more

onsectetur adipiscing eit

Internal news title
Ottobrunn 07.10.13
Loemipsur sit amet, consectetur adipiscing el
Quisque sceierisaue molis.
ad more

Internal news title:
07.10.13

Paris 07.10.
Lorem ipsum dofor sit amet, consectelur adipiscing el
Quisqus scalerisauz molis.

Read more

Internal news title

Paris 07.10.13

Lorem ipsum dolor sit amet, consectetur adipiscing el
Quisque sceferisque molis.

Read more

Videolpicture gallery title
L

Videolpicture gallery title

sitamet, piscing elit
Quisque scalerisque molls.

sitamet, consectelur adipiscing ali.

Quisque scalerisque molks.

myNews is distributed 1o Airbus Group HQUIVY, Shared Services. Information s available at myAirbus in 4 languages.

myAirbus home | Help

Newsletter

Overview £
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3. Online media



53 Max Mustermann | Startseite @z 3

| Aktueli
2012
2011
Gegriindet
INNOVATION WITH
- AIRBU§ GROUP
AIRBUS B
GROUP -
Airbus Group | & Gefalit mir | | Nachricht senden 5 ~
> % kK
5.122 Gefillt mir"-Angaben - 6 sprechen dariiber - 230
were here
facebook Suche nach Personen, Orten und Dingen o stermann | Startseite &2
| Axtuen
2012
2011
Gegriindet

Airbus Helicopters & Gefallt mir | | Nachricht senden % ~ |
Fok kA

5.122 Gefillt mir*-Angaben - 6 sprechen dariber - 230
were here

facebook Suche nach Personen, Orten und Dingen

Seite erstellen

- ] A
2012
S 3 2011

Gegrindet

) All in one pass

v

Airbus Defence and Space o Gefallt mir | | Nachricht senden % ~
ko

5.122 Gefillt mir*-Angaben - § sprechen dariiber - 230
were here

Facebook

Avatar and images <

The Airbus Group and divisions facebook pages
should utilize the large iage area to display pre
approved images communicating company ac-
tivities, social and community activities, products,
news, events.

All content published must follow the Airbus Group
social media guidelines.
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AIRBUS

GROUP

Airbus Group folgen

Trends weltweit - Andern

Tweets >

Folge ich

Follower

Favoriten Airbus Group
Listen @Airbus Group

#Airbus Group is a global pan-European #aerospace and #defence:
corporation and a leading defence and military contractor
worldwide. Official #Airbus Group account.airbusgroup.com

Vollsténdiger Name

|

E-Mail
2.328 64 19.608
TWeETS FoLaT FOLLOWER W Folgen
Passwort
) | [ Tweets
Airbus Group 7Dez
Fotos und Videos AIRBUS 7 Dec. 1924 - Take-Off of the most sophisticated of the Dornier Komet

commercial airplane series, Komet Il flic.kr/p/dAy203 #avgeeks
Foto anzeigen

Airbus Group 6 Dez -
AIRBUS  Happy landings and have a great weekend #avgeeks!
#ThroughYourEyes entry submitted by S. Buchy

ad: ... pic.twitts

#PapaNoelPortateYTraeme
#StayStrongMax
#BasnOzglrDegise
#EtKilegimVeTakip

#askpattie

Bonnie & Clyde

ASE Offnen

Terence Ross

Tiby Airbus Group 6 Dez
Matt Prater AIRBUS  Here are a few of the entries we have already received in our

#ThroughYourEyes Photo Contest! eads.com/eads/int/en/ne. .
pic.twitter.com/ibavXjAID

ehmen Medien Entwickler

Adressbuch

Twitter

Airbus Group: avatar and background image <

The Airbus Group Twitter page should utilize the
background image area to display pre approved
images communicating company activities, social
and community activities, products, news, events.

Other Aibus Group social media channels are ad-
vertised on the left side of the background image.

All content published must follow Airbus Group
social media guidelines.
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— Tweets >
& AIRBUS Foige ch
HELICOPTERS
Follower ;.
¢ %
heorien Airbus Helicopters
Listen @Airbus Helicopters
#Lorem ipsum dolor sit amet, consetetur sadipscing elitr. sed diam

- . nonumy eirmod tempor inviduntut Iabore et dolore magna aliquyam

Airbus Helicopters folgen erat.sed diam voluptua. At vero eos et accusam et justo

Vollstandiger Name

E-Mail

2.328 64 19.
TWEETS FoLeT FOLLOWER W Folgen

ST 7 LS AR
.. Tweets

Airbus Helicopters 7 Dez
@ 7 Dec. 1924 - Take-off of the most sophisticated of the Dornier Komet

commercial airplane series, Komet Il flic.kr/p/dAy203 #avgeeks
Foto anzeigen

Airbus Helicopters 6 Dez
Happy landings and have a great weekend #avgeeks!

#ThroughYourEyes entry submitted by S. Buchy

ad: ... pic.twitts

Trends weltweit - Andem
#PapaNoelPortateYTraeme
#StayStrongMax

| | #BasnOzguDegise

| #EtciesimyeTakip

B #askpattie

| Bonnie & Ciyde

ARE

N Terence Ross

Ty

Matt Prater

Offnen

Airbus Helicopters 6 Dez
@ Here are a few of the entries we have already received in our

#ThroughYourEyes Photo Contest! eads.com/eads/inten/ne...
pie.twit D

Adressbuch

Twitter

Airbus Helicopters: avatar and background image

The Airbus Helicopters Twitter page should utilize
the background image area to display pre ap-
proved images communicating company activ-
iies, social and community activities, products,
news, events.

Other Aibus Helicopters social media channels
are advertised on the left side of the background

image. All content published must follow Airbus
Group social media guidelines.
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Twitter

Airbus Defence and Space: avatar and background image

= Tweets >
@ AIRBUS
DEFENCE & SPACE
Follower

Favoriten

Listen

Airbus Defence and Space

Vollstandiger Name

E-Mail

Airbus Defence and Space
@Airbus Defence and Space

#Lorem ipsum dolor sit amet, consetetur sadipscing elitr. sed diam
nonumy eirmod tempor inviduntut labore et dolore magna aliquyam

erat,sed diam voluptua. At vero eos et accusam et justo

Ll anoos W Folgen

Registrieren

Fotos und Videos

@
@

Trends weltweit - Andem
#PapaNoelPortateYTraeme
#StayStrongMax
#BasinOzgUrDegise
HERilegimVETaKIp
#askpattie

Bonnie & Clyde

ASE

Terence Ross

1

Tiby il
Matt Prater 5

— 4

Tweets

Airbus Defence and Space 7Dez
7 Dec. 1924 - Take-off of the most sophisticated of the Dornier Komet
commercial airplane series, Komet Il flic.kr/p/dAy203 #avgeeks

Foto anzeigen

Airbus Defence and Space 6Dez
Happy landings and have a great weekend #avgeeks!
#ThroughYourEyes entry submitted by S. Buchy

d

Offnen

Airbus Defence and Space 6 Dez
Here are a few of the entries we have already received in our
#ThroughYourEyes Photo Contest! eads.com/eads/int/en/ne. .
pic.twitter.com/ibavXjAID

The Airbus Defence and Space Twitter page
should utilize the background image area to dis-
play pre approved images communicating com-
pany activities, social and community activities,
products, news, events.

Other Aibus Defence and Space social media
channels are advertised on the left side of the

background image. All content published must fol-
low Airbus Group social media guidelines.

#0O3

Online media

38



(1 Tube S

loremipsum@gmail.com

Empfohlene Videos
Meine Abos
Soziale Netzwerke
Veriauf

Spater ansehen

ABOS

[Z] Beliebt aut YouTube

K4 soont

Spiels

Kanile finden

Abos verwalten

Q Video hochladen v

Airbus Group TV 3161

f - Videss  Oiswssion  Obaruns

Wrap up of the Dubai Airshow 2013

3.337 Aufrufe vor 2 Wochen

As the storm cancelled the last day of the show, here is a brief wrap up for those
who could not attend or a souvenir for those who joined us!

Paris Air Show 2013

__

Paris Airshow 2013 Highlights

P TLL n *

Paris Air Show 2013 Highlights International Graduate Day at  Express yourself and Join us  Come Fly with Us

of the week EADS Careers ceremony at Paris Air Show... yon EADSty 1.518 Aufrufe. day one
von EADStv  1.884 Aufrufe von EADStv  1.481 Aufrufe. von EADStv 492 Aufrufe von EADStv 6.346 Aufrufe
Innovations

P v o5
't’ ‘u.owoogg S

E-Fan E-Thrust Tropespheric Airship Airport of the Future VoltAir - follow us

von EADStv 4.755 Aufrufe von EADStv  54.306 Aufrufe von EADStv  3.821 Aufrufe von EADStv  1.831 Aufrufe von EADStv  1.148 Aufrufe
The Group

Beliebie Kandle auf YouTube
& KatyPerryVEVO

Abonnisren

ry NBA
K1 | Abonniersn

Machinima

Abennieren
MileyCyrusVEVO
Abonnisren
VEVO
Abonnisren

Z Leaque of Leaends

Abonnisren

YouTube

Airbus Group: avatar and images <

The Airbus Group TV Youtube page should
utilize the background image area to display pre
approved images communicating —company
activities, social and community activities, products,
news, events.

Other Airbus Group social media channels are ad-
vertised on the left side of the background image.

All content published must follow Airbus Group
social media guidelines.
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(1 Tube S

loremipsum@gmail.com
Empfohlene Videos
Meine Abos.

Soziale Netzwerke
Verlauf

Spater ansehen

ABOS

Spiels

Kaniile finden

Abos verwalten

Airbus Helicopters TV

f - Vidoos  Diskussion

Ober uns

S

Q Video hochladen

Wrap up of the Dubai Airshow 2013

3.337 Aufrufe vor 2 Wochen

As the storm cancelled the last day of the show, here is a brief wrap up for those:

who could not attend or a souvenir for those who joined us!

Paris Air Show 2013

Paris Air Show 2013 Hugmugms International Graduate Day at

of the week
von EADStv 1.984 Aufrufe

Innovations

E-Fan
von EADStv 4.755 Aufrufe.

The Group

EADS Careers
von EADStv 1,481 Aufrufe.

E-Thrust
von EADStv 54,306 Aufrufe

Express yourself and Join us

ceremony at Paris Air Show...

von EADStv 492 Aufrufe

Tropespheric Airship
von EADStY 3,821 Aufrufe

Come Fly with Us
von EADStv  1.518 Aufrufe

Airport of the Future
von EADSt 1.831 Aufrufe.

Paris Airshow 2013 Highlights
day one
von EADStv 6,346 Aufrufe

Vc\lmr follow us
von EADSt 1.149 Aufrufe.

YouTube

Airbus Helicopters: avatar and images

The Airbus Helicopters TV Youtube page should
utilize the background image area to display
pre approved images communicating company

Beliebie Kandle auf YouTube

e — activities, social and community activities, products,
(e news, events.
¢ = Other Airbus Helicopters social media channels
Machinima are advertised on the left side of the background

Abonnieren

ﬁMHwC\mﬂVE\!O
mvsvo All content published must follow Airbus Group
social media guidelines.

image.

{ Leaque of Loqends

Abonnisran
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YouTube

Airbus Defence and Space: avatar and images

The Airbus Defence and Space TV Youtube page

(1 Tube S Q Video hochiaden |~ should utilize the background image area to display
: 5 N pre gpproveq images comlmumclau.ng company
loremipsum @gmail.com T — activities, social and community activities, products,
Empfohlene Videos
o [ e news, events.
oo Noteweris ¢ = Other Airbus Defence and Space social media
e Machinima channels are advertised on the left side of the
Spéter ansehen eI, .
; background image.
ABOS ﬁ MileyCyrusVEVO
Airbus Defence & Space TV IO Abonni o Abonnieren ‘ ‘
m P vevo All content published must follow Airbus Group
L&) Boiebt auf YouTube M - videos  Diskussion  Oberuns ¢ m Abonnieren i i i i
o 3 social media guidelines.

{ Leaque of Leaends

Abonnisran

Wrap up of the Dubai Airshow 2013 st
3.337 Aufrufe vor 2 Wochen

As the storm cancelled the last day of the show, here is a brief wrap up for those

who could not attend or a souvenir for those who joined us!

| Kandle finden

Abos verwalten

Paris Air Show 2013

Paris Air Show 2013 Highlights International Graduate Day at  Express yourself and Join us  Come Fly with Us Paris Airshow 2013 Highlights
of the week EADS Careers ceremony at Paris Air Show... yon EADSW 1,518 Autrufe day one

von EADStv  1.884 Aufrufe von EADStv  1.481 Aufrufe. von EADStv 492 Aufrufe von EADStv 6.346 Aufrufe
Innovations

RS vah
rid

E-Fan E-Thrust Tropespheric Airship Airport of the Future VoltAir - follow us

von EADStv 4.755 Aufrufe von EADStv  54.306 Aufrufe wvon EADStv  3.821 Aufrufe von EADStv  1.831 Aufrufe von EADStv  1.148 Aufrufe
The Group

Grmma G Gnmons G

#0O3

Online media

41



Prezi

Recommendations

What is the difference between Powerpoint
and Prezi?

Powerpoint

An easy to use presentation tool ubiquitous across
all professional fields.

A long established industry standard.

Contains a wide array of functions and elements
native to the program which allows most content
to be created within the program itself.

Slides and elements can be copied and utilized in
other powerpoint presentations.

Prezi

A frame by frame story teling tool allowing very
creative and unique narrative and movement of
storyline.

Macro and micro (pan and zoom), non linear, pres-
entation views on topics and ideas.

New player to industry, does not have a wide au-
thoring usership.

Creative contents and assets need to be creat-
ed outside of Prezi using creative tools such as
photoshop. Amendments will also need to involve
external specialists.

Prezi is mainly an online based tool. Creating and
editing, as well as storing of Prezi materials are all
online stored on servers based in the US. Con-
fidential materials should not be stored on Prezi
servers,

Recommendations on usage of Prezi for of-
ficial EADS presentations

An official EADS Prezi account has been set up.
Only those with access to this account can use
the "EADS branded template” to create high qual-
ity, on brand presentation material.

Prezi presentations should be produced only by
creative and content specialists in order to utilize
the special story telling attributes of the Prezi pres-
entation tool in order to uphold brand standards.

Prezi presentations should be planned carefully
with clear story telling, attractive visuals, and exe-
cuted by a Prezi specialist.

Prezi should be used only for high quality pres-
entations facing important high level audiences,
large audiences, and cases when unique Prezi
features really contribute to the purpose of the
presentation.

Confidential material should not be placed on the
Prezi online server.
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Tablet apps
Airbus Group <

Airbus Group tablet sites and apps should all con-
sist of similar user experience optimized for tablets.

The layout should be based on a landscape
orientation with easy left right page movement,
clear navigational elements, and easily accessible
table of contents. Rich media content should be
utilized for tablet apps.

WORK IN PROGRESS

AIRBUS AIRBUS | amsus

GROUP

Online media
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4, PowerPoint



Title of presentation runs here

on two lines / Arial Regular 30 pt

re / Arial Regular 20 pt

AIRBUS

Function  Event
Presanted by Name

Cliquez pour ajouter
un titre
Clauez pour aouterun sous-ire

Slide title runs here, should be no more than
two lines / Arial Regular 25 pt

‘Standard copy introduction with bulet point
‘content / Avial Regular 15 pt
+ Bulet point st ftem / Arial Regular 15 pt
- Second level bullet st/ Aral Regular 15 pt
- Second level bullet st/ Arial Regular 15 pt

AIRBUS

or— ’ Grour

Title of presentation runs here
on two lines / Arial Regular 24 pt

bitle ial Regular 18 pt

2p

Title of presentation runs here
on two lines / Arial Regular 30 pt

Subtitie goes here / Arial Regular 20 pt

Name Here / Arial Regular 15 pt
DD Month YEAR / Aral Regular 15 pt

‘Standard copy inroduction with bulle point
content / Avial Regular 15 ot
+ Bulletpoint st tem / Avial Regular 16 pt
- Second level bullet st/ Aial Reguar 15 0t
- Second level bullt st/ Avial Regular 15 pt

£ AIRBUS

rr— ’ HeLICoPTERS

Overview

PowerPoint template

Title of preseritation runs here
on two lines¥#Arial Regular 30 pt

Subtitel goes here / Arial Regular 20 pt

Name Hero /Arial Regular 16 pt
DD Month YEAR / Arial Regular 15 pt

® AIRBUS

Section divider title runs here
on two lines / Arial Regular 25 pt

Subitel goes here / Arial Regular 20 pt

AIRBUS

Py s GrouR

Slide title runs here, should be no more than
two lines / Arial Regular 25 pt

‘Standard copy introduction with bullt point
content /Avial Regular 15 pt
« Bullt point st item / Arial Regular 15 pt
- Secondlevel bullet st/ Arial Regular 15 pt
- Second level bullt st /Arial Regular 15 pt

@ AIRBUS

frr— , DEFENCE & SPACE

Qur PowerPoint template has been created to
ensure content is presented consistently to all
audiences. A range of slides have been created
for a variety of content so please select the most
suitable layout.

Title slide imagery can be changed to reflect the
content of the presentation if required.

More information on font sizes and weights is
given in the PowerPoint template. Please adhere
to recommendations to retain optimum legibility.
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Presentation title
Title of presentation runs here

on two lines / Arial Regular 30 pt

Subtitle goes here / Arial Regular 20 pt

Name and date

Name Here / Arial Regular 15 pt
DD Month YEAR / Arial Regular 15 pt

Image title slide

Logo

Presentaton Tt runs here (9o t Header & Footer o et his text) Contientil

Presentation title

Section divider title runs here
on two lines / Arial Regular 25 pt

Subtitel goes here / Arial Regular 20 pt

Date J AIRBUS

DD Month YEAR 5 GROUP

Divider slide

Fixed elements

Airbus Group <

The format for PowerPoint slides is DIN A4. The
logo is placed bottom right on all slides.

There are two title slide versions available: with and
without image.

On all divider and content slides a header with the
name of the presentation is placed top left and if
required a disclaimer (e.g. ‘Confidential’) is placed
top right. The date is placed bottom left and the
page number is aligned with the date.

Title of presentation runs here

on two lines / Arial Regular 30 pt

Subtitle goes here / Arial Regular 20 pt

Name Here / Arial Regular 15 pt
DD Month YEAR / Arial Regular 15 pt

Generic title slide

Presentaton T runs hers (90 0 Header & Footer o et hs tex)

Slide title runs here, should be no more than
two lines / Arial Regular 25 pt

Standard copy introduction with bullet point
content / Arial Regular 15 pt
« Bullet point list item / Arial Regular 15 pt
- Second level bullet list / Arial Regular 15 pt
- Second level bullet list / Arial Regular 15 pt

0D Morih YEAR

Content slide

Logo

The logo always appears at the bottom right.
[t can appear on the brand bar or on a white
background. The size and position of the logo
should never change.

AIRBUS

GROUP'

Disclaimer or
additional information
g MILIEEL

Logo
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Function / Event
Presented by Name

Cliquez pour ajouter
itre
Cliquez pour ajouter un sous-titre

VS

Title slide

Cliquez pour ajouter un titre

Fuga. Nam aliquiberum que volupidit repudas volore i
volupta tempor sinimpe liousdae magnis doleni 1o que invel
ifest que doluptiae conse sent, conet dolupic temporehenet
quid miiquam, natem voluptur moluptatus aut ut andaestis
none sequis sitem am.

@roe

Content slide

Air cargo is extremely
valuable to world trade

+ Fuga nam aliquiberum que
volupiditi repudae volore si volupta

« tempor sinimpe libusdae magnis
doleni to que invel illest

+ que doluptiae conse sent, conet
dolupic temporehenet quid

+ miliquam, natem voluptur
moluptatus aut ut andaestis none.

Cliquez pour ajouter un titre

Fuga nam aliquiberum que
volupiditi repudae volore si volupta
tempor sinimpe libusdae magnis
doleni to que invel illest

que doluptiae conse sent, conet
dolupic temporehenet quid

+ miliquam, natem voluptur
moluptatus aut ut andaestis none.

33x%

of world

trade value Air cargo is extremely valuable to world

o trade quat prest atinctur as reped quiam que si
O Sea, R & Rona

vero quam aut dolorrovit ad que everor atiundi

SV

Content slide

Cliquez pour ajouter un titre

Industrial Production by market
(base year 2012 = 100)

Vertical bar chart

Re-localisation of
production to low
labour cost countries

East-West trunk routes
will diversify

In the future, capacity between production
centres will be redefined

Gr%

Content slide

Fixed elements

Airbus €
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Fixed elements

Airbus Helicopters <

The format for PowerPoint slides is DIN A4. The
logo is placed bottom right on all slides.

There are two title slide versions available: with and
without image.

On all divider and content slides a header with the
name of the presentation is placed top left and if
required a disclaimer (e.g. ‘Confidential’) is placed
top right. The date is placed bottom left and the
page number is aligned with the date.

Presentation title
Title of presentation runs here Title of presentation runs here
on two lines / Arial Regular 30 pt on two lines / Arial Regular 30 pt Logo

Subitel goes here / Arial Regular 20 pt Subtitie goes here / Arial Regular 20 pt The logo always appears at the bottom right.
[t can appear on the brand bar or on a white
background. The size and position of the logo

Name Here / Arial Regular 15 pt Name Here / Arial Regular 15 pt
DD Month YEAR / Arial Regular 15 pt DD Month YEAR / Arial Regular 15 pt should never change.

1 GROUP

Generic title slide

Name and date

Image title slide

Logo
Frosetaon T s hr 0o Hendor & P ot ) f— Prcaiaton T s 0o Heaor & Footar ot i)
) ; Slide with image . .
Presentation title Disclaimer or
additional information
Standard copy introduction with bullet point.
content / Arial Regular 15 pt
« Bullet point list item / Arial Regular 15 pt
Section divider title runs here iiiﬂﬂﬁﬁﬁﬁ x:: 2:3::::1:3
on two lines / Arial Regular 25 pt
Subtitel goes here / Arial Regular 20 pt
———
Date J =) & AIRBUS Logo

DD Morih YEAR 5 HELICOPTERS D Morih YEAR 7 HELICOPTERS

Divider slide Content slide
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Presentation title ; §
Title'of presentation runs here
on two lines¥Arial Regular 30 pt

Sublitel goes here / Arial Regular 20 pt

Name and date

Name Here / Arial Regular 15 pt:
DD Month YEAR / Arial Regular 15 pt

Image title slide

Logo

Preseniaion e runs hre (9010 Header & Footer 0 60t s tex)

Presentation title

Section divider title runs here

on two lines / Arial Regular 25 pt.
Subtitel goes here / Arial Regular 20 pt.

Date l @

DD Morih YEAR 5

Divider slide

Condentil

DEFENCE & SPACE

Fixed elements

Airbus Defence and Space <

Title of presentation runs here
on two lines / Arial Regular 30 pt

Subtitle goes here / Arial Regular 20 pt

Name Here / Arial Regular 15 pt
DD Month YEAR / Arial Regular 15 pt

AIRBUS

GROUP'

Generic title slide

Prosentation Tt uns hre (90 o Hoador & Fotr o odt s ext) Contidontal

Slide title runs here, should be no more than
two lines / Arial Regular 25 pt

Standard copy introduction with bullet point
content / Arial Regular 15 pt
+ Bullet point list item / Arial Regular 15 pt
- Second level bullet list / Arial Regular 15 pt
- Second level bullet list / Arial Regular 15 pt

@ AIRBUS

00 Monh YEAR 7 DEFENCE & SPACE

Content slide

The format for PowerPoint slides is DIN A4. The
logo is placed bottom right on all slides.

There are two title slide versions available: with and
without image.

On all divider and content slides a header with the
name of the presentation is placed top left and if
required a disclaimer (e.g. ‘Confidential’) is placed
top right. The date is placed bottom left and the
page number is aligned with the date.

Logo

The logo always appears at the bottom right.
[t can appear on the brand bar or on a white
background. The size and position of the logo
should never change.

N

Disclaimer or
additional information

Logo
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Contact



CONTACT

IN CASE OF ANY QUESTIONS, PLEASE CONTAGT
THE BRAND COMMUNICATIONS TEAM:

CORPORATE COMMUNICATIONS, CCBOE

HOLGER SCHUBERT - HEAD OF BRAND COMMUNICATIONS
PHONE: +33 (0) 531 0859 73

FEMAIL: HOLGER.SCHUBERT@AIRBUS.COM



